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A Basic Lesson In  
Protecting The Quarterback

by LARRY TURNER

Take the Dolphins for example. The team has a 

quarterback who has shown excellence only to 

have that success darkened by injury. So, the  

obvious answer would seem to be to protect  

him at all costs, and the way to accomplish it is 

to have a great offensive line that can block to  

enable the running game to succeed, keeping  

the opposition off balance and off the QB, and 

make the passing game easier when the 

passer has time to read the field 

better. That sounds right on 

all counts.  Then why hasn’t 

management for years, and  

especially now with Tua at the helm, recognized 

this solution and assembled a solid offensive line?  

The answer used to be that offensive linemen are 

always available and there’s no need to waste  

a high draft pick for that purpose. Well, that  

response has been shot down for years, but 

the team still acts like that position on the team 

doesn’t matter. If management is right, we’ll be  

enjoying All-Pro talent at wide receiver  

and running back. If they’re 

wrong, Tua will be watch- 

ing a lot of games this year 

from a wheelchair.

Hard Rock Stadium

There are times when the right path forward seems so obvious, only to have  

a blanket of doubt thrown over everything by those in control.

Photography Courtesy Of The Miami DolphinsQuarterback Skylar Thompson

Quarterback Tua Tagovailoa
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When the season began, it appeared evident  that the Marlins needed more power in their lineup in order to get enough base runners across the plate to stay in the pennant hunt.   Unfortunately, we were right.
As expected, the brightest light has been Luis  Arraez who at this writing is batting for an impres-sive .376 average, with limited extra base hits.  The only meaningful power has been that displayed by Jorge Soler, with 17 home runs as of this date.  De La Cruz has maintained his aver- age near .300 as has Sanchez. Jazz Chisholm is hitting a disappoint-ing .229 and that in a nutshell is the story of the team so far and what we expect to continue to be the case for the remainder of  the year barring some unexpected  additions.

Photos Courtesy Of Miami Marlins

Fizz But 
No Pop

by LARRY TURNER

Miami Marlins’ Luis Arraez

loanDepot Park Stadium
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JR Dunn Jewelers Hosts Private Reception  

To View The Messika Collection

JR Dunn Jewelers in Lighthouse Point held a private cocktail reception and exclusive viewing of the Messika Collection  

at the Royal Palm Yacht & Country Club that included one-of-a-kind pieces and High Jewelry.  Messika was born in Paris in 

2005 and is run by Valerie Messika, daughter of the famous diamond merchant, Andre Messika. Core values have been passed 

down from father to daughter: to enhance the diamond, to push the boundaries, and to strive continuously for excellence.   

Maison Messika is about imagining, dreaming, and creating, to give shape to a unique kind of jewelry.  The first game-changer was 

the Skinny, slim diamond lines of surprising flexibility that re-drew the jewelry blueprint to highlight the essential, the adaptable.  

New and surprising shapes are constantly studied and re-imagined by Maison Messika to enhance female beauty and blend  

the timeless with the contemporary.

ScoopLIGHTTH
E ™

  by René Mahfood & Larry Turner

Lynne Arlen & Ann Marie Dunn

Mike and Susie Taylor

Duran & Nancy Brown & Anthony Bonner

Susan & Kevin Blake 

Seth & Monica Belazeros

Sarah Rodriguez & Denise Cauthen

Nancy & Chuck Marchitello

Sean Dunn, Ann Marie Dunn,  

Becky & Dr. Steven Scott

Elena Baltadjieva, John Engler & Michelle Radich

Jack & Peter Haytaian

Carol & Claire Borguei

Stacy Felnstein & Diana Khotchikin

Messika Representatives Julie Michon & Alejandro Cuellar,  

Ann Marie Dunn, Beatrice DeQueruian, Head Americas, & Sean Dunn Model Brittany Plasencia

Sarah Rodriguez

Elena Baltadjieva & John Engler

Julie Michon & Becky Scott

Adriana Hardy & Maritza Hoyos with Christina Grace
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Endangered Species

Indian Elephant 
by ROBERTA B. TURNER

The Indian elephant also known as Asian elephants is 

listed as endangered and the estimated population 

is between 20,000 to 25,000 in the wild. This mag-

ni-ficent creature is between six and eleven feet to 

the shoulder and weighs approximately 5 tons with a 

length of twenty-one feet. They live for 60 to 70 years 

and adults reach maturity at about 15 years old.

Asian Elephants are highly intelligent and lead com-

plex social lives. Females live in groups of 6-7 related 

females, and these are led by the eldest female or the 

‘matriarch.’

Indian elephants give birth about every four years  

and their pregnancies can last around two years.  

Scientists believe that the long gestation period  

allows for full brain development of elephants, which 

are born with complex cognitive skills and are imm-

ediately able to sense how to survive in their environ-

ment and interact with the herd.

Only male elephants have tusks and although illegal 

they are still hunted for their ivory which makes the 

female population greater than the male.

Indian Elephant

Female Elephant And Her Calf

Herd Of Elephants
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by first-class photographers

a	 Excellent marketing opportunities

a	 Strong online presence

a	 Important social media opportunities 

a	 In addition to the in-home circulation and the  
extensive retail distribution, The Light™ Magazine  
provides Internet exposure on TheLightMag.com
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There is an adage with automotive manufacturers 
that goes “What wins on Sunday, sells on  Monday.”
The folks at General Motors are testing that  
theory with the rollout of the 2023 Cadillac CT4 
to celebrate and showcase their investment in 
the IMSA WeatherTech Sports Car Champion-
ship race series that began in 2017. They are  
so enthusiastic about the potential of their race 
brand that in January 2023 they announced  

their intention to participate in FIA Formula One.
They are betting racecar savvy consumers will 
be interested in an American made marque  
that is good looking, luxurious, and has shown 
success at Daytona, Sebring and Le Mans. 
The folks at Cadillac have even come out with  
a special sedan you can purchase at your  
local dealer, the 2023 CT4 Blackwing, to lead  
the celebration.   

The Blackwing designation is available in three 
trims that differ visually, representing the Seb-
ring, Watkins Glen, and Road Atlanta racing  
circuits that the IMSA series visits. The Sebring  
IMSA Edition has dark Maverick Noir Frost paint 
and Tech Bronze brake calipers with interior  
accents  in either Signet or Sky Cool Gray. The  
Watkins Glen IMSA Edition uses the 
same interior trim but wears Electric 
Blue paint with Royal Blue brakes as an 
ode to the track’s blue guardrails. Road 
Atlanta IMSA Editions have a Rift metal-
lic paint job with either Adrenaline Red 
or Sky Cool Gray interior accents. These 
special editions come standard with car-
bon-fiber front seatbacks and are offered 
with either the 10-speed automatic or  
six-speed manual transmission.

The 2023 Cadillac CT4 is designed as 
the daily driver that deserves a weekend 
gig. The CT4-V houses a 2.7L dual-volute turbo 
charged I4 engine with 325 horsepower and  
380 lb.-ft. of torque, while the CT4-V Black-
wing offers a Cadillac-exclusive 3.6L Twin-Turbo  
V6 with 472 horsepower and 445 lb.-ft. of torque. 
When racing is in your DNA, concession is not  
an option.

Structurally rigid, yet compliant in an instant 
thanks to the latest generation of Magnetic Ride 
Control, it’s the world’s fastest reacting suspen-
sion technology. It reads the road up to 1,000 
times per second and seamlessly adjusts damp-
ing for confidence-inspiring ride and handling.

The 2023 CT4 V-Series Luxury Sport Sedan 
track models stop at nothing to deliver an ex-
hilarating drive that sets the bar for both luxury  
and performance, making it the most powerful  
Cadillac ever in its class. It is so exclusive that 
only 99 of each of the three models will be built.

Starting just above $62,390, the 2023 CT4-V 
Blackwing is priced between cheaper alterna-
tives such as the Mercedes-AMG CLA45 and 
more expensive ones such as the Alfa Romeo  
Giulia Quadrifoglio. We like that the Caddy 
comes standard with a stick-shift transmission 
and track-ready hardware.

The CT4-V Blackwing also offers sportier front 
seats, with some luxury amenities that sound  
appealing but increase its bottom line. Likewise, 
Cadillac offers several expensive packages that 
aim to elevate its sports-sedan status. 

2023 Cadillac CT4 Blackwing
by RIC GREEN

2023 Cadillac CT4 Blackwing

Interior

52   THE LIGHT JULY / AUGUST 2023

THELIGHTMAG.COM   53 

Signature dishes include Grilled Colossal Prawns, Spaghettini Lobster “Fra Diavolo,” and the 28-

day aged Ribeye Steak, plus they boast a variety of creative sushi and flatbreads. Current summer  

initiatives include “Wine Down Mondays,” where patrons can enjoy 50% off all bottles of wine  

priced between $100 - $200, and “Surf and Turf Tuesdays,” where DUNE by  LT  features ½ lobster,  

center cut filet, sauteed spinach, and fingerling potatoes for $55.

and combines that with impeccable service by its entire staff.  It’s part of the  
experience that makes this a special choice. Chef Tourondel’s passion brought 
forth an award-winning portfolio of restaurants throughout the world. 
DUNE ushers in a new era of contemporary American cuisine character-
ized by an emphasis on creativity and innovation. The menu is inspired by his  
travels throughout the Mediterranean, with fresh locally sourced options.  

We were introduced to DUNE By Laurent Tourondel Restaurant by a family member who was impressed with the ambience, menu and quality of food. So  we decided to visit this relatively new beachfront restaurant located in the upscale Auberge Beach  

Residences & Spa. This oceanfront restaurant is an upscale South Florida gourmet destination overlook-ing the Atlantic Ocean. The restaurant is headed by globally acclaimed Michelin - starred Chef Laurent Tourondel.  The ambience is both elegant and relaxing 

NEW DISCOVERIES

DUNE by  Laurent Tourondel

DUNE By Laurent Tourondel Restaurant

Private Dining Room

Indoor Dining

Grilled Colorado Lamb Chops

written by ROBERTA B. TURNER

Spaghettini Lobster Fra Diavolo

DIRECT MAIL 
Copies are mailed to residences valued over $700,000 east  
of Federal Highway in Broward and Palm Beach counties.  

DIGITAL PUBLICATION 
The Light Magazine is distributed every month to select  
upscale retail stores, fitness centers, salons and day spas,  
interior design firms, financial institutions, doctor’s offices, 
professional businesses and attorney’s offices from east  
Broward through east Boca Raton.

EMAIL & SOCIAL MEDIA 
Each week the magazine is promoted through a variety of 
mediums to increase online circulation of the digital magazine.

BOCA RATONDEERFIELD BEACH

POMPANO BEACH

LAUDERDALE-BY-THE-SEA

OAKLAND PARK

LAS OLAS

HILLSBORO MILE
LIGHTHOUSE POINT

Closing Date

January/February	 12/1

March/April	 2/1

May/June	 4/1

July/August	 6/1

September/October	 8/1

November/December	 10/1

Internet banner advertising also available.

SIZE		

Full Page	 8.375” x 10.875” (Trim)	   
(Bleed)	 Bleed = 1/8” all around 
	 Live area for text and logo = 1/2” away from the trim 

1/2 Page 	 7.375” x 4.875” (Horizontal)	 
	 3.6” x 10” (Vertical) 

1/3 Page	 7.375” x  3.125” (Horizontal)	  
	 3.6” x  6.5” (Vertical)	

The magazine is published in 4 color and all advertisers receive color ads without the additional cost.

Issues

The Light Magazine Distribution Areas
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Collection
The Fashion

Collection
The Fashion

Royal blue embroidered tulle  

and crepe gown with illusion  

panels and a slit opening in frontMulti-color blue sequin fitted  

gown with a slit opening on  

the side and open back

Pamella Roland

Pamella Roland
Pamella Roland

Royal blue bow-embroidered  

crepe blazer with matching  

flared pants

Pamella Roland

Purple a-line silhouette tulle gown  

with a asymmetric neckline and  

linear embroidery detail

Pamella Roland

Pink sequin stretch gown with 

asymmetric neckline, a slit opening 

on the side and chiffon cape

Pamella Roland

Pink embroidered crepe coat with split 

bell sleeves and embroidery detail over  

a matching crepe embroidered dress

by RENÉ MAHFOOD
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by FREDERICK R. MACLEAN

Now that the infernal summer heat has arrived in 

Florida, you will likely want to take a swim at the 

beach. But how will you get into the water? This  

question might not have occurred to you before, 

but the world is divided into two main camps on 

this dilemma – jumping in (which includes the “run 

and dive” approach) and wading in. The jumpers 

are more aggressive; they want to get the process 

over with quickly, experience some exhilaration, and 

then move forward. The waders take a more cautious  

approach; they prefer to move slowly, see how their 

bodies react to the temperature and, while they’re 

at it, hope to avoid contact with undersea predators  

and surface-dwelling tourists.

Now, if you have read our articles for a while, you 

know an investment analogy is coming, and here 

it is: There are also two well-defined schools of 

thought with respect to entering the rewarding (but 

sometimes shark-infested) world of capital markets.  

Jumpers tend to favor “lump sum” investing, in 

which you take all the cash you intend to invest and 

put it in the market on the first available day. Waders, 

on the other hand, usually prefer a more conservative  

approach known as dollar cost averaging (DCA).

Dollar cost averaging is an investment strategy  

in which you invest equal cash installments in 

fixed intervals over time, regardless of market 

conditions. DCA can apply to an individual stock, 

a basket of stocks or, in the case of a diversified 

investment strategy, the market as a whole.

For example, let’s say you inherit $1,000,000  

from a wealthy relative but do not feel com- 

fortable investing it all at once. Under a DCA  

approach, you could invest $100,000 each  

month for the next ten months, resulting in an 

investment price that is the average of the  

prices you paid over those ten months. This  

way, you reduce the risk of going “all in” to the 

market at precisely the wrong time. 

What is dollar   
     cost averaging

The intuitive appeal of DCA is straightforward. 

By gradually buying into the market rather than 

investing a lump sum, you reduce the risk of  

a painful loss if the market retreats right after  

you make your investment. And, as a signifi- 

cant bonus, if the market does drop after your 

initial DCA purchase, on your next purchase,  

you are able to buy additional shares of the  

same securities at a reduced price. 

At first glance, DCA seems like a no-brainer; it 

offers reduced risk and the potential to buy  

additional shares at lower prices. The only  

problem with the DCA strategy is that it actually 

has a lower expected return than the lump sum 

strategy. 

Jump right in

The reason for this is intuitively simple – if an 

investment has a positive expected return over 

time then, all else being equal, investing sooner 

is better and more rational because the full  

investment grows for longer. That being said, 

due to fluctuating securities prices, you could 

get lucky and benefit from a DCA strategy if the 

market takes a dive just after you invest. But  

according to The Vanguard Group, the empiri-

cal evidence suggests that lump sum investing 

is the more rational approach because it outper-

forms most of the time.

Jump or Wade
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A Basic Lesson In  
Protecting The Quarterback

by LARRY TURNER

Take the Dolphins for example. The team has a 

quarterback who has shown excellence only to 

have that success darkened by injury. So, the  

obvious answer would seem to be to protect  

him at all costs, and the way to accomplish it is 

to have a great offensive line that can block to  

enable the running game to succeed, keeping  

the opposition off balance and off the QB, and 

make the passing game easier when the 

passer has time to read the field 

better. That sounds right on 

all counts.  Then why hasn’t 

management for years, and  

especially now with Tua at the helm, recognized 

this solution and assembled a solid offensive line?  

The answer used to be that offensive linemen are 

always available and there’s no need to waste  

a high draft pick for that purpose. Well, that  

response has been shot down for years, but 

the team still acts like that position on the team 

doesn’t matter. If management is right, we’ll be  

enjoying All-Pro talent at wide receiver  

and running back. If they’re 

wrong, Tua will be watch- 

ing a lot of games this year 

from a wheelchair.

Hard Rock Stadium

There are times when the right path forward seems so obvious, only to have  

a blanket of doubt thrown over everything by those in control.

Photography Courtesy Of The Miami DolphinsQuarterback Skylar Thompson

Quarterback Tua Tagovailoa
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Hamilton-Turner Inn

by ROBERTA B. TURNER

escapes
Guests of Hamilton-Turner Inn will encounter 
warm Southern hospitality no matter what  
they do in and around the Savannah Historic  
District. This Savannah, GA bed and breakfast 

sits on beautiful Lafayette Square. Hamilton-
Turner House was built as a mansion for the 
home of successful businessman Samuel Pugh 
Hamilton in the square in 1883. 

Hamilton-Turner Inn

Parlor

It then became the romantic and highly regarded 
inn.  Also on the square, the Andrew Low House 
was built for Englishman Andrew Low in 1849.   
Andrew’s son, William, married Juliette Gordon 
Low, the founder of the girl scouts. The National 
Society of Colonial Dames now owns the house, 
and it is open to the public as a museum.

Patio

Hallway
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“Our association with The Light has provided us with meaningful exposure in the South Florida market.  
The advertising we have done, and the opportunity to contribute to content, has increased our visibility and presence  

with the local community.  We have been a client for several years and have been very pleased with the  
professionalism exhibited by the team and the publication.” 

Frederick R. MacLean, Jr., CFA, MBA, CFP® - President, Heritage Investment Group, Inc.

Here’s what our advertisers have to say:
“We are very pleased with our advertising results in The Light magazine.  Being a local business it is crucial to be  

visible in your local community and The Light gives us the opportunity to do just that.  It is a high quality publication 
with engaging editorials and from an advertiser’s perspective the team at The Light are a pleasure to work with.”

Sean Dunn - Vice President, J.R.Dunn Jewelers

For ad sales and information contact 954.727.9977
Roberta@TheLightMag.com  or  Rene@TheLightMag.com 

www.TheLightMag.com

“I only read The Wall Street Journal and The Light Magazine.  The editorial of The Light Magazine is top notch.”

Dave Wallace, Resident, Boca Raton

“I eagerly await the arrival of each new issue of The Light Magazine. The articles are timely, well-written, and of  
general interest by local experts. The photography and quality of production are spectacular. Each copy is a class-act  

created by our hometown family team who demonstrates care and concern about our quality of life.”

Doreen Gauthier, Resident, Lighthouse Point

“Roberta, I seldom contact the editor of a mag, but I have to tell you, this one got my attention.  
I live in Royal Palm, so the mail is full of magazines and as usual, I throw most out as received. However,  

the cover caught my eye and I spent the time I usually spend painting in the morning, thumbing through the pages.  
Finally, I reached the “letter from the editor” and was most impressed with your writing. I am the owner of  

Marina One Yacht Club and enjoy working on product brochures for the marina. Your work is an inspiration to me.

Thomas R Tyghem Sr., Owner, Marina One Yacht Club

Here’s what our readers have to say:




